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Introduction  
 

"There is no more lovely, friendly and charming relationship, communion or company than a good 
marriage."- Martin Luther 

A friend and colleague recently challenged me with the question, ά²Ƙŀǘ is the institution of marriage - 
Is it still as divine or has it today turned into more of an evolution than an institution? If it is indeed an 
institution, who wants ǘƻ ǎǇŜƴŘ ǘƘŜƛǊ ƭƛŦŜ ƛƴ ŀƴ ƛƴǎǘƛǘǳǘƛƻƴΚέ 

 

The debate could continue on the pros on cons, but Marriage was always meant to be a social union or 
legal contract between people. 

It was established by God at the beginning of human history when He "created the heavens and the 
earth" and hence cannot be regulated according to personal whims.  

Or can it?  

 

Marriage is an evolving institution and the modern world through its pressures and pleasures has 
changed it irreversibly from the way it was even a decade ago. This change is particularly accelerated in 
urban India because of the rapid social and economic changes brought about by liberalization and 
globalization. 

But traditions still hold sway and arranged marriages are still the norm, albeit through the Internet! 

 

This study among married respondents that Shaadi.com conducted in association with IMRB 
International takes you through this divine institution. What principally makes marriages tick and in 
some instances, what are the key reasons of an unhappy marriage. What are the things that make 
ǇŜƻǇƭŜ ǿŀƴǘ ǘƻ ŎƻƳƳƛǘΣ ŀƴŘ ǿƘŀǘ ŀǊŜ ǘƘŜ ƪŜȅ ŘƻΩǎ ŀƴŘ ŘƻƴΩǘǎ ǘƘŀǘ ƳŀƪŜ ƛǘ ōƭƛǎǎΗ  

 

{ƘŀŀŘƛΦŎƻƳΣ LƴŘƛŀΩǎ ōŜǎǘ ƳŀǘǊƛƳƻƴƛŀƭ ǎŜǊǾƛŎŜǎ ǇǊƻǾƛŘŜǊ ϧ Law. LƴǘŜǊƴŀǘƛƻƴŀƭΣ LƴŘƛŀΩǎ ǇǊŜƳƛŜǊ market 

research agency, on the occasion of {ƘŀŀŘƛΦŎƻƳΩǎ 15th Anniversary is excited to address all your queries 

on this blessed union. 

 



   
 

4 
 

Key Findings  
 

 

Some of the major findings of the IMRB-Shaadi.com survey among married men and women across India 

are summarized as follows ς 

 

V The pressure to conform to societal norms is still one of the major reasons that drive Indian men 

and women to tie the knot followed by the desire to make their parents and families happy. 

 

V When asked for what makes for a successful marriage, trust between partners, shouldering the 

responsibility of raising children and willingness to compromise came up as the most important 

factors. 

 

V Children are still central to the lives of Indian couples with an overwhelming majority of them 

saying that children are an indicator of a successful marriage. 

 

V Finances and home ownership are still in the domain of males with a majority of respondents 

ǎŀȅƛƴƎ ǘƘŜȅ ŘƻƴΩǘ ƘŀǾŜ ŀ Ƨƻƛƴǘ ŀŎŎƻǳƴǘ ƻǊ ƻǿƴ ŀ ƘƻǳǎŜ Ƨƻƛƴǘƭȅ ǿƛǘƘ ǘƘŜƛǊ ǎǇƻǳǎŜ. 

 

V Hanging out at home, going out to movies and restaurants and spending intimate time with 

each other are three preferred ways for Indian couples to bond with each other and unwind 

from the busy and stressful life of the metros. 

 

V Getting hitched seems to put a dampener on the active social life of the pre-marriage days for 

both males and females with both genders reporting a sharp fall in the frequency of meeting 

friends post marriage. This drop is even more pronounced in the case of women. 

 

V Women in India feel neglected by their husbands with large numbers claiming their husband 

spends more time at work and talking to others on the phone and on the Internet. Clearly there 

is an expectation gap here. 

 

V Household duties are still allocated along traditional gender lines with men taking care of 

finances, bills and household repairs while women focusing on cooking, cleaning and bringing up 

children. 
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Respondent Profile  
 

Respondents from different cities and towns spread over India were chosen for this exclusive survey.  

Married individuals, both men and women were part of the survey.  These included those living in the 

Top 4 Metros (Mumbai, Delhi, Kolkata and Chennai) as well as smaller metros as Bangalore, Hyderabad 

and Ahmedabad.  Respondents from smaller cities such as Ludhiana, Lucknow and Cochin were also 

interviewed.   

 

 
Figure 1 ς Cities Part of the Survey 

 

In terms of the town class, almost half (48%) 

of the respondents belonged to the Top 4 

Metros followed by the other and smaller 

metros. 

 

The respondents belonged to Socio 

Economic Classification A (SEC A) which is 

the top classification among all.   
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Figure 2 ς Town Classes in which the study was conducted 
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In terms of gender, almost an equitable distribution between males and females was obtained (see 

below).  In addition, people married for different tenures of marriage were included as part of the 

survey.  The graph below further illustrates this.   

 

 

 

 

Also, to make the findings more relevant to wider audience of SEC A families, couples having different 

number of children were included as part of the survey.  Majority of these respondents (43%) had a 

single kid.  Also, as part of the survey, about 84% of the respondents had an arranged marriage as 

compared to just 16% who had love marriages.   
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Source ς IMRB International 

Figure 3 ς Gender of the Survey Respondents 

 

Figure 4 ς Number of Years for which Respondents are 
Married 
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The education, occupation and household income of the surveyed respondents are illustrated by the 

graphs below.  

Average HH Income per Month (SEC A): Rs. 26,500 
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Figure 5 ς Number of Children that Respondents 
have 

 

Figure 6 ς Type of Marriage Respondent Had 

 

Figure 7 ς Highest Qualification of the Respondents 

 

Figure 8 ς Household Income of Respondents 
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Figure 9 ς Occupation Distribution of Survey Respondents 
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Reasons for Marriage  
 

 

Marriage has been the foundation of Indian society for time immemorial.  It is therefore important to 

understand the primary drivers of Indian marriages today.   

 

 

Top Reasons 

 

As per the survey findings, adhering to societal norms of marriage by a certain age (65%) is widely seen 

as the primary reason why people get married.  In other words, to be well accepted in Indian society 

even today, a marriage serves as an entry license.   

 

Top Reasons for Marriage All Respondents 

I wanted to adhere to societal norms of marriage by a certain age   65% 

I wanted to fulfill wishes of parents and close relatives   63% 

I wanted to attain a level of stability in life 60% 

I wanted someone to share everyday thoughts and experiences with 37% 

 

 

 

Societal perception of an individual is often based on whether he/she is married.  Interestingly, both 

males and females cited this reason relatively equally, with 63% of males and 67% of females saying so.   

 

Other important reasons for getting married include fulfilling wishes of parents and close relatives 

(63%), and wanting a feel of stability in life (62%).   

 

 

 

 

 

 

 

 

 

 

Table 1 ς Top Reasons cited by respondents for why they got married 
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Love vs Arranged 

 

People who had arranged marriages seem to view the institution from a societal and family oriented 

perspective with 67% of respondents saying so.  In contrast, only 41% of respondents who had love 

marriages got married to fulfill the wishes of their parents and/or close relatives.   

 

Top Reasons for Marriage 
Respondents that 
had an Arranged 

Marriage 

Respondents that 
had a Love 
Marriage 

I wanted to fulfill wishes of parents and close relatives 67% 41% 

 

 

 

As far as sharing everyday thoughts and experiences are concerned, it is interesting to note the 

difference in opinions based on the type of marriage couples had.  About 53% of respondents who had a 

love marriage said so, as compared to only 34% of people who had arranged marriages.   

 

 

It therefore clearly suggests that other reasons are more important for couples who had an arranged 

marriage.  The graph below illustrates the reasons for marriages contrasted between arranged marriage 

and love marriage respondents.  

 

Table 2 ς Difference in Attitude towards Marriage by the Type of Marriage 
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Other Insights 

 

Compared to only 20% of women, 37% of men said they got married because they needed someone to 

help them take care of parents.  This could suggest that in a traditionally male dominated country like 

India, males often marry to obtain a support system that can take care of domestic duties as well as 

their family members.   

 

The percentage of men citing this reason was highest in the North (56%) indicating a more traditional 

attitude towards marriage. 
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Figure 10 ς /ƻƳǇŀǊƛƴƎ ǘƘŜ wŜŀǎƻƴǎ ŦƻǊ aŀǊǊƛŀƎŜ ōȅ wŜǎǇƻƴŘŜƴǘǎΩ ¢ȅǇŜ ƻŦ aŀǊǊƛŀƎŜ 
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Ways to Unwind  
 

 

Married couples in India today unwind from their busy and stressful life through various ways.  Spending 

time with one another at home (75%) tends to be most preferred way to relax.  Outing to a restaurant 

and/or movie theatre ranks as the next best option with 68% of all respondents mentioning so. Quite 

interestingly, sex as a means to unwind is the third highest ranked (52%) ahead of outstation travel 

(40%) and others.  LǘΩǎ ŘŜŦƛƴƛǘŜƭȅ ŎƘŜŀǇŜǊΗ 

 

 

Male vs Female 

 

A very interesting finding to have emerged from the survey results suggests that a greater percentage of 

men (73%) enjoy a theatre/movie outing than that of women (63%).  While one may think that an 

outing would provide women some time away from their household duties, the survey findings seem to 

suggest otherwise.  More women prefer to spend time at home (78%) as compared to men (72%).  

 

Ways to Unwind Males Females 

Outing to a restaurant and/or movie theatre 73% 63% 

Spending time at home 72% 78% 

 

 

More than 50% of respondents felt that spending intimate time with their partners was a great way to 

unwind. While 48% of males felt physical intimacy was a way to relax, 56% of the women indicated so. 

 

 

 

Love vs Arranged 

 

As per the survey findings, the type of marriage is also an indicator of how Indian couples like to spend 

their leisure time.  About 49% of respondents who had love marriages preferred outstation travel as 

compared to the 38% of respondents who had an arranged marriage.   

 

Further, Indian couples who have had arranged marriages are more family oriented as compared to 

couples who have had a love marriage.  Survey findings reveal that nearly 50% of respondents that had 

an arranged marriage like to spend time with their spouseΩs close family as compared to 42% of 

Table 3 ς Contrasting Ways to Unwind/Relax by Gender 
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respondents who had a love marriage.  Couples that have had a love marriage therefore seem slightly 

more independent in comparison to those that have had an arranged marriage.   

 

In other words, people who have had love marriages might be keener to enjoy their privacy rather than 

ǳǘƛƭƛȊƛƴƎ ǘƘŀǘ ǘƛƳŜ ǘƻ ƳƛƴƎƭŜ ǿƛǘƘ ǘƘŜƛǊ ǎǇƻǳǎŜΩǎ ŦŀƳƛƭȅΦ  Lƴ ŦŀŎǘΣ ǎǳǊǾŜȅ ǊŜǎǳƭǘǎ ŀƭǎƻ ŀŎŎŜƴǘǳŀǘŜ ǘƘŜǎŜ 

findings with 59% of love marriage respondents enjoying physical intimacy as a form of relaxation as 

compared to 51% of arranged marriage respondents.   

 

Ways to Unwind Arranged Love 

Outstation Travel 49% 38% 

Spending intimate time with spouse only 59% 51% 

Spending time with my spouses close family 42% 50% 

 

 

 

By Age Group 

 

Respondents falling in the middle age group i.e. 30-34 years enjoy outing to a restaurant and/or movie 

theatre the most among various age groups.  The inclination of married couple to go out for a movie or 

restaurant increases till the age of about 34 years and slightly decreases thereafter with added 

responsibilities of children, parents as well as in-laws. 

 

 
 

 

62% 

68% 

72% 

64% 
66% 

Outing to a restaurant and/or movie theatre 

 20-24 yrs 

 25-29 yrs 

 30-34 yrs 

 35-40 yrs 

 41-45 yrs 

Source ς IMRB International 

 

Table 4 ς Comparing Ways to Unwind/Relax by the Type of Marriage 

 

Figure 11 ς Contrasting Outing to a Restaurant/Movie by Different Age Groups 
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By Number of Years Married 

 

Inclination of a married couple to go out to a restaurant/movie decreases after several years of marriage 

and conversely spending time at home with spouse and family is considered as a better form of 

relaxation.  

 

Ways to Unwind 
Married for Less than 

or Equal to 2 Years 
Married for 2.1 to 

5 Years 
Married for Greater 

Than 5 Years 

Outing to a restaurant and/or 
movie theatre 

73% 67% 64% 

Spending time at home 72% 75% 78% 

 

 

By Type of Metro 

 

Respondents residing in Small Metros (Lucknow, Ludhiana, Cochin) mentioned spending time at home 

(90%) is their preferred form of relaxation.  In contrast, 62% of people from Metros like Bangalore, 

Hyderabad and Ahmedabad feel an outing to a restaurant and/or movie theatre is the best way to 

unwind.   

 

It is also interesting to note that 78% of the people living in the Top 4 Metros also feel spending time at 

home is better than any other way to relax.  With people in the Top 4 Metros pressed for time, this 

finding is quite plausible. 

 

Outstation travel, particularly with friends, is a preferred way to socialize for people residing in the Top 4 

Metros, probably because of higher disposable incomes as well as a wider variety of day trip options 

available around big metros. Going out of town with friends is not as prevalent in the Other 4 Metros 

and Smaller Metros. 

 

Ways to Unwind 
Top 4 Metros (Mumbai, 
Delhi, Chennai, Kolkata) 

Other 4 Metros 
(Hyderabad, Bangalore, 

Ahmedabad) 

Small Metros 
(Ludhiana, Cochin, 

Lucknow) 

Outing to a restaurant /  movie theatre 70% 62% 72% 

Spending time at home 78% 56% 90% 

Outstation Travel 49% 29% 33% 

Outstation Travel with friends 34% 22% 23% 

 

Table 5 ς Relaxation / Ways to Unwind Depending on the Number of Years Married 

Table 6 ς Comparing Relaxation / Ways to Unwind by the Type of Metro to which Respondent belongs 
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Frequency of Activities  
 

Marriage is about the big milestones ς the ceremony, the honeymoon, the birth of a child, buying a 

ƘƻƳŜΣ ŀƴŘ ǎƻ ƻƴΦ LǘΩǎ ŀƭǎƻ ŀōƻǳǘ ǘƘŜ Řŀȅ ǘƻ Řŀȅ ŀŎǘƛǾƛǘƛŜǎ ƭƛƪŜ ǎǇŜƴŘƛƴƎ ǘƛƳŜ ŀǘ ƘƻƳŜΣ ƎƻƛƴƎ ƻǳǘ ŦƻǊ ŀƴ 

evening, fighting for the TV remote, spending time with friends separately. We asked respondents some 

questions regarding these everyday activities and findings are as follows. 

 

Relaxation/Unwinding Activities 

Spending time daily with spouse (77%) and family (65%) is the usual way to unwind for most Indian 

married couples.  A visit to in-laws, spending time with close family and family outings take a back step 

considering the busy daily lives of Indian married couples residing in various metros.  

Relaxation/Unwinding Activities  All Respondents Citing Frequency as Everyday 

Spending time with spouse 77% 

Spending time with family at home 65% 

Meeting my in-laws 19% 

Spending time with spouse and his / her close family 17% 

Socializing with my friends alone 10% 

Outing with family 6% 

 

 

Males are more likely to spend time socializing alone with their friends everyday compared to women 

whereas women are more likely to spend time with family at home, with their in-ƭŀǿǎ ŀƴŘ ǎǇƻǳǎŜΩǎ 

close family. This might be because many women live with their in-laws or the family tends to visit the 

ƘǳǎōŀƴŘΩǎ ǇŀǊŜƴǘǎ ƳƻǊŜ ƻŦǘŜƴ ǘƘŀƴ ǘƘŜ ǿƛŦŜΩǎ ŦŀƳƛƭȅΦ  

 

Interesting differences emerge by marriage type. Respondents, who had a love marriage spend more 

time with their spouse and family at home, tend to socialize alone with their friends and go on family 

outings more often. People who had arranged marriages meet their in-laws more often and spend more 

time with their spƻǳǎŜΩǎ ŦŀƳƛƭȅΦ 

 

Table 7 ς Top Relaxation/Unwinding Activities Done on a Daily Basis 
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Relaxation/Unwinding Activities 
Males Citing 

Everyday 
Females Citing 

Everyday 

Arranged Marriage 
Respondents Citing 

Everyday 

Love Marriage 
Respondents Citing 

Everyday 

Spending time with spouse 75% 78% 76% 79% 

Spending time with family at home 60% 69% 64% 70% 

Meeting my in-laws 5% 33% 19% 14% 

Spending time with spouse and his / 
her close family 

10% 24% 17% 13% 

Socializing with my friends alone 12% 9% 9% 17% 

Outing with family 6% 6% 6% 9% 

  

 

 

 

 

Disagreements 

 

Only about 9% of the respondents mentioned that they had daily disagreements.  More women 

reported having arguments with their spouse more frequently as compared to men. 

Having Disagreements  All Respondents Males Females 

 Everyday 9% 7% 12% 

 4-5 Times a Week 11% 13% 9% 

 2-3 Times a Week 11% 11% 12% 

 Once a Week 13% 12% 13% 

 2-3 Times a Month 13% 13% 14% 

 Once a Month 19% 20% 18% 

 Less than Once a Month 22% 23% 22% 

 

 

Those who had love marriages seem to have less frequent disagreements than those that have had 

arranged marriages.  As seen below, only 12% of love marriage couples fight 4-5 times a week or more 

often, as compared to 22% for arranged marriage respondents. 

Table 8 ς Top Daily Relaxation/Unwinding Activities Compared by Gender and Type of Marriage 

Table 9 ς Comparing Frequency of Disagreements Collectively and by Gender 
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Having Disagreements  Arranged Marriage Respondents Love Marriage Respondents 

 Everyday 10% 6% 

 4-5 Times a Week 12% 6% 

 2-3 Times a Week 11% 14% 

 Once a Week 12% 15% 

 2-3 Times a Month 13% 16% 

 Once a Month 19% 18% 

 Less than Once a Month 22% 24% 

 

 

 

 

Watch TV Programs of Your Choice Separately 

 

Television is an everyday habit for most people living in urban areas nowadays.  Considered together, 

about 30% admitted to watch different TV programs on a daily basis individually.  Another 17% 

mentioned so for about 4-5 times a week.  In other words, about 47% of the respondents watched TV 

programs separately at least 4-5 times a week.  

Housewives or women homemakers quite predictably are able to do so with a host of programs that 

they could watch when their husbands are away at work.   

 

  

Watch TV Programs of Your Choice Separately All Respondents Males Females 

 Everyday 30% 24% 37% 

 4-5 Times a Week 17% 16% 18% 

 2-3 Times a Week 18% 20% 16% 

 Once a Week 12% 13% 11% 

 2-3 Times a Month 7% 9% 5% 

 Once a Month 7% 8% 5% 

 Less than Once a Month 8% 8% 9% 

Table 10 ς Frequency of Disagreements by the Type of Marriage 

Table 11 ς Comparing Frequency of Watching Television Programs Separately (Collectively and by Gender) 
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Personal Interests/Hobbies 

 

As far as personal interests/hobbies are concerned, couples today seem to be increasingly providing 

each other the time to pursue separate interests. 25% of respondents said they spent time alone doing 

what they liked every day.  

 

Females have more leisure to pursue individual activities as compared to men possibly because many of 

them are homemakers and have the time to indulge in leisure activities while their husbands are out 

working. 

Spend Time Doing What You Like All Respondents Males Females 

 Everyday 25% 22% 29% 

 4-5 Times a Week 17% 15% 18% 

 2-3 Times a Week 14% 15% 13% 

 Once a Week 17% 15% 19% 

 2-3 Times a Month 10% 13% 7% 

 Once a Month 10% 11% 9% 

 Less than Once a Month 6% 8% 5% 

 

  

Table 12 ς Comparing Frequency with which Respondents undertake Individual Hobbies/Interests (Collectively and by Gender) 
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Meeting Friends Before / After Marriage  
 

44% of all respondents said that they met their friends every day before marriage.  In contrast, only 10% 

of all respondents said they meet their friends every day after marriage. 

Meeting Friends Before Marriage 
All 

Respondents 
Males Females 

Arranged 
Marriage 

Respondents 

Love 
Marriage 

Respondents 

 Everyday 44% 50% 36% 41% 57% 

 2-3 Times a Week 25% 24% 25% 25% 21% 

 Once a Week 15% 13% 17% 16% 9% 

 2-3 Times a Month 8% 6% 10% 8% 5% 

 Once a Month 5% 5% 6% 5% 4% 

Once in Three Months or Less 4% 2% 6% 0% 1% 

 

 

Meeting Friends After Marriage 
All 

Respondents 
Males Females 

Arranged 
Marriage 

Respondents 

Love 
Marriage 

Respondents 

 Everyday 10% 17% 3% 9% 16% 

 Once a Week 24% 37% 10% 24% 24% 

 Once a Month 24% 30% 18% 25% 21% 

 Once in Three Months 13% 9% 18% 13% 15% 

 Once in Six Months 8% 3% 14% 8% 9% 

 Once a Year or less 20% 4 36% 21% 13% 

 

 

The differences emerge very sharply between the two sexes. While 50% of males said they met their 

friends daily before marriage, only 36% of females said that.  After marriage, only 17% of males and 

shocking 3% of females still meet up with their friends every day. After marriage, 36% women said they 

met their friends once a year or less which could be because many of them move to different towns 

than the ones they grew up in and slowly get consumed by the pressures of everyday living. 

 

Table 13 ς Comparing Frequency of Meeting Friends before Marriage (Collectively, by Gender and by Type of Marriage) 

Table 14 ς Comparing Frequency of Meeting Friends after Marriage (Collectively, by Gender and by Type of Marriage) 
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Even marriage type had a bearing on the frequency of meeting friends. A higher percentage of people 

who had a love marriage reported meeting their friends every day before marriage (57%) compared to 

41% of respondents who had an arranged marriage. After marriage also the difference persists with only 

9% of respondents with arranged marriages saying they met their friends daily compared to 16% of 

those who had a love marriage. 

 

In sum, the frequency of meeting up with friends decreases precipitously after marriage even after 

considering different parameters and categories of respondents. 
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Sex & Relationships  

 

The success of a married relationship often depends on the sex lives of a couple.  In simple words, if the 

partner is able to satisfy his/her partner in the best possible way, the partner is likely to do more for him 

or her in other walks of life.  A mutually satisfying and symbiotic relationship could then develop 

between the two individuals.   

 

One of the factors contributing to healthy sexual life is the manner in which the partners take care of 

their appearance.  The survey findings suggest that 85% of all respondents feel that their partner takes 

care of his/her physical appearance.  88% of males feel that their partner tries to look good for them 

compared to 83% of women.   

 

Sex and Relationships 
All Respondents 

saying Yes 
Males saying 

Yes 
Females saying 

Yes 

Do you feel your spouse takes care of his/her appearance for 
you? 

85% 88% 83% 

Do you think your partner gives you adequate physical 
attention i.e. do you enjoy a good physical intimacy? 

91% 93% 89% 

Do you feel you have the same level of physical intimacy with 
your partner like the early years of your marriage? 

86% 88% 84% 

 

 

Quite interestingly, of the sample respondents surveyed, 91% said that their partner gives them 

adequate physical attention.  An appreciable 86% also agreed that they enjoy a level of physical intimacy 

similar to their initial years of marriage.   

 

In other words, people today realize that sex is a very important component of a happy married life.  

Also with numerous distractions, people today feel it is important to keep their partners sexually 

satisfied. 

 

 

By Gender 

However, there is more to marriage than sex. Equally or even more important are the time and 

attention given by partners to each other. It seems Indian males are seriously lacking in this aspect as 

nearly a fourth of women surveyed said they felt their husband spent more time on the phone or 

Internet than with them. 

 

Table 15 ς Comparing how respondents perceived their physical relationship with their partners 
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More than half of women surveyed felt their husbands spent more time at work than with them.  More 

than a quarter of the men surveyed (28%) also feel their wives spend more time at work but the 

percentage is much less compared to women (59%). 

 

Sex and Relationships Males saying Yes Females saying Yes 

Do you feel your spouse spends more time on the 
phone or Internet talking to others than you? 

9% 22% 

Do you feel that your spouse spends more time at 
work than with you? 

28% 59% 

 

 

Indian women today expect to be more valued by their partners. Once the husband is at home, they 

expect more love, attention and conversation on a frequent basis.  Males on the other hand, could 

argue that they need a bit of personal space after a long day at office after which they can spend entire 

time with their spouse.  

 

 

By Number of Years Married 

 

People married for a greater number of years feel that their spouse should shower more attention on 

them and not take them for granted.  Additionally, in a mature relationship, spouses tend to spend more 

time at work rather than at home.  This could arise from an inherent desire or need to be a better 

provider of facilities/amenities to the family.   

 

 

11% 

38% 

13% 

38% 

21% 

54% 

Do you feel your spouse spends more time on the 
phone or Internet talking to others than you? 

Do you feel that your spouse spends more time at 
work than with you?  

Married for Less than or equal to 2 years Married for 2.1 to 5 years 

Married for Greater than 5 years 

Source ς IMRB International 

 

Figure 12 ς Comparing perception of attention given by spouse by the Number of Years the Respondent has been Married 

Table 16 ς Comparing perception of attention given by spouse by Gender 






















































