shaadi.com

The World's Largest Matrimonial Service




|MRB elech

Table of Content s

oo [Tt o] o TP PP PP PUPPPPPPPP 3
(=Y 1o 11 T TSR 4
ReSPONAENT PrOfile ..ot e e e 5
REASONS fOr MAITIATE ...cceeeieeiiii it et e e e e e e e e e e e e e 9
WaAYS 10 UNWING ..ot s e e e e e e e e e e e e e e e e e e e e e e aas seaeaaaaas 12
FrequenCy Of ACTIVITIES  ...ooiiiiiieee e e e e e e 15
Meeting Friends Before / After Marriage ...t e 19
Family RESPONSIDINLIES ....uueeiiiii i e e 23
Career REIAIEA ... e e 25
Ingredients of & HapPpy Marmriage ......ooooiioiiiiiiii e e e e 27
EXpectations from SPOUSE  ....coooiiiiiiieeeeeee e e 30
CRIIAIEN e e ettt e e 33
Finances of HOUSENOIA ... e e 40
FItNESS and GrOOMING  ....vvviiiiiiiiii i e e e e e e et e e e e e se e e e e e e e e e e eeeeeeeeesesreaaaans .42
WeddiNg EXPENSES ... e e e e e e e e s 45
T 3PP 48




Introduction

"There is no more lovely, friendly and charming relationship, communion or company thaoaed
marriage."- Martin Luther

A friend and colleague rectiy challenged me with the questiod, 2 K Is thhe institution of marriage-
Is it still asdivine or has it today turned intanore of an evolution than an ingution? If it isindeedan
institution, whowantsii 2 & LISYR GKSANI t AFS Ay |y AyaluAaddziazy

The debate could continue on the pros on cons, but Marriage was always meant to be a social union or
legal contract between people

It was established by God at the beginning of human histdmngn He "creted the heavens and the
earth" andhence cannot be regulated according to personal whims.

Or can it?

Marriage is an evolving institution and the modern world through its pressures and pleasures has
changed it irreversibly from the way it waven a decade ago. This change is particularly accelerated in
urban India because of the rapid social and economic changes brought about by liberalization and
globalization.

But traditions still hold sway and arranged marriages are still the norm, aliveiigh the Internet!

This study among married respondents that Shaadi.com conducted in association with IMRB
International takes you through this divine institutionVhat principally makesnarriagestick and in

some instances, what are the key reasons of an unhappyriage What are the things that make
LIS2LX S 4l ydG G2 O2YYAGZT FYyR 6KFEG INB GKS (S@&@ R2Q

{KI'F RA®O2YZ LYRAIQ& o0S&d VYI (NOYi2AY2AYHFTE & SiaiRetd
research agency, on the occasion{oK | | R A18'O\AnWersary is excited to address all your queries
on this blessed union.
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Key Findings

Some of the major findings of the IMFaadi.com survey among married men &mamen across India
are summarized as follows

V The pressure to conform to societal norms is still one of the major reasons that drive Indian men
and women to tie the knofollowed by the desire to make their parents and families happy.

V  When asked for whamakes for a successful marriage, trust between partners, shouldering the
responsibility of raising children and willingness to compromise came up as the most important
factors.

V Children are still central to the lives of Indian couples with an overwinglmiajority of them
saying that children are an indicator of a successful marriage.

V Finances and home ownershgpe still in the domain of males with a majority of respondents
aleAay3a GKSe R2y Qi KI @S | 22Ayid | O002dzyd 2NJ 2¢

V Hanging out at home, going out to movies and restaurants and spending intimate time with
each other are three preferred ways for Indian couples to bond with each other and unwind
from the busy and stressful life of the metros.

V Getting hitched seems tput a dampener on the active social life of the jpnarriage days for
both males and females with both genders reporting a sharp fall in the frequency of meeting
friends post marriagelhisdrop is even more pronounced in the case of women.

V Women in Indiafeel neglected by their husbands with large numbers claiming their husband
spends more time at work and talking to others on the phone and on the Internet. Clearly there
is an expectation gap here.

V Household duties are still allocated along traditionahnder lines with men taking care of
finances, bills and household repairs while women fomien cooking, cleaning and bringing up
children.
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Respondent Profile

Respondents from different cities and towns spread over India were chosen for this exclusive survey.
Married individuals, both men and women were part of the survey. These included those living in the
Top 4 MetrodfMumbai, Delhi, Kolkata and Chennagwell as smaller metros as Bangalore, Hyderabad

and Ahmedabad. Respondents from smaller cities such as Ludhiana, Lucknow and Cochin were alsc
interviewed.

City of Respondent
Mumbai 12%
Delhi 12%
Kolkata 12%
Chennai 12%
Hyderabad 10%
Bangalore 10%
Ahmedabad 8%
Cochin 8%
Ludhiana 8%
Lucknow 8% Sourcec IMRB International

Figurel ¢ Cities Part of the Survey

In terms ofthe town class, almost ha{fi8%)
of the respondents belonged to the Top
Metros followed by the other and smallet
metros.

Town Class

m Top 4 Metros
(Mumbai, Delhi,
Chennai, Kolkata)

m Other 3 Metros
(Hyderabad,
Bangalore,
Ahmedabad)

The respondents belonged toSocio
Economic ClassificatioA (SEC Ayvhich is

the top classification amongll.

& Small Metros
(Ludhiana, Cochin,
Lucknow)

Sourceg IMRB International

Figure2 ¢ Town Classes in which the study was conducte
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In terms ofgender, almost an equitable distribution between males and females was obtajseel
below). In addition, people married for different tenures of marriage were included as part of the
survey. The graph below further illustrates this.

Gender Number of Years Married

Less than 2 year:

= Male 2.1to 5 years

5.1to 10 years
B Female

10.1to 15 years

15.1to 20 years

Sourceg IMRB International More than 20 years § 19 Sourceg IMRB International
Figure 3¢ Gender of the Survey Respondents Figure 4c Numberof Yearsfor which Respondents are

Married

Also, to make the findings more relevant to wider audience of SEC A families, couples having different
number of children were included as part of the survey. Majority of these respondéB¥)had a

single kid. Also, as part of the survey, ab8d®oof the respondents had an arranged marriage as
compared to justL6%who had love marriages.
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Number of Children

m Zero
m One
uTwo

H Three

Sourceg IMRB Internationd

Marriage Type

m Arranged

H Love

84%

Sourceg IMRB International

Figure 5¢ Number of Children that Respondents
have

Figure 6¢ Type of Marriage Respondent Had

The education, occupation and household income of the surveyed respondents are illustrated by the

graphs below.

Average HH Income per Mont{SEC ARs. 26,500

Education of Respondent:

0,
2% B Grad/ Post Grad (Gen

B Grad/ Post Grad (Prof
u Some college but not

grad

B SSC/HS(C

Sourceg IMRB International

Household Income of Respondent

H Rs. 5,001 to Rs. 10,000 per mon

H Rs. 10,001 to Rs. 20,000 per mor
H Rs. 20,001 to Rs. 40,000 per mor
H Rs. 40,001 to Rs. 80,000 per mor
H Rs. 80,001 to Rs.100,000 per mor

H Rs. 100,000 to 3,00,000 per mon

Sourceg IMRB International

Figure 7¢ Highest Qualification othe Respondents

Figure 8 Household Income of Respondents
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Occupation of the Respondent:

4% 1%
5:}" e?‘é
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& &
€ &
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Sourceg IMRB International

Figure 9¢ OccupationDistribution of SurveyRespondents
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Reasons for Marriage

Marriage has been the foundation of Indian sociédy time immemorial It is therefore important to
understand the primary drivers of Indian marriages today.

Top Reasons
As per the survey findings, adhering to societal norms of marriage by a certa{6=8§s widely seen

as the primary reason whgeople get married. In other words, to be well accepted in Indian society
even today, a marriage serves as an entry license.

Top Reasons for Marriage All Respondents
| wanted to adhere to societal norms of marriage by a certain age 65%
I wanted to fulfill wishes of parents and close relatives 63%
| wanted to attain a level of stability in life 60%
| wanted someone to share everyday thoughts and experiences with 37%

Table 1¢ Top Reasons cited by respondents for why they guarried

Societal perception of an individual is often based on whether he/she is married. Interestingly, both
males and females cited this reason relatively equally, é8%of males and7%of femalessaying so.

Other important reasons for getting married include fulfilling wishes of parents and close relatives
(63%) and wanting a feel of stability in li{62%)
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Love vs Arranged

People who had arranged marriages seem to view the institution from a societal and family oriented
perspective with67% of respondents saying so. In contrast, oAll®oof respondents who had love
marriages got married to fulfill the wishes of their paremindor close relatives.

Respondents that | Respondents that
Top Reasons for Marriage had anArranged had a Love
Marriage Marriage
| wanted to fulfill wishes of parents and close relatives 67% 41%

Table 2¢ Difference in Attitude towards Marriage byhe Type of Marriage

As far as sharing everyday thoughts and experiences are concerned, it is interesting to note the
difference in opinions based on the type of marriage couples had. A&%aGbf respondents who had a
love marriage said sas compaed to only34%of people who had arranged marriages.

It therefore clearly suggests that other reasons are more important for couples who had an arranged
marriage. The graph beloiustratesthe reasons for marriages contrasted between arranged rageri
and love marriage respondents.

10
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Reasons for Getting Married (By the Type of Marriag

I wanted to fulfill wishes of parents and close relativ 67%

| wanted to adhere to societal norms of marriage b
certain age

| wanted to attain a level of stability in lif 76%

| wanted someone to share everyday thoughts a
experiences with 53%
| wanted to fulfill personal need:

| wanted someone to help me take care of parents a
family members

29%
28%

| wanted someone to fulfill domestic duties of th
household (cooking, washing etc) 14%

m Arranged Marriage
14%

| wanted to raise kids 16%

m Love Marriage
| wanted to be in a position to undertake great
professional responsibilities

13%
14%

10%

| wanted to increase household inconr 8%

3%

| wanted to recover from a breakup or divorc 1% Sourceg IMRB International

Figure 10/ 2 YL NRAy 3 (GKS wSlFazya TFT2NJ al NNRAF 3¢

Other Insights

Compared to only20%of women,37%of men said they got married because they needed someone to
help them take care of parents. This could suggest that in a traditionally male dominated country like
India, males often marry to obtain a support system that can take care of domestic datiesllaas

their family members.

The percentage of men citing this reason was highest in the N&6#o)indicating a more traditional
attitude towards marriage.

11
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Ways to Unwind

Married couples in Inditoday unwindfrom their busy and stressful life thugh variousvays. Spending
time with one another at homé75%)tends to be most preferred way to relax. Outing to a restaurant
and/or movie theatre ranks as the next best option W% of all respondents mentioning so. Quite
interestingly, sex aa means to unwind is the third highest rank¢82%)ahead of outstation travel
(40%)and others.L 1 Q&4 RSFAYA UGSt & OKSIF LISNH

Male vsFemale

A very interesting finding to have emerged from the survey results suggests that a greater percentage of

men (73%)enjoy a theatre/movie outing than thadf women (63%) While one may think that an
outing wouldprovide women some time away from their househdigties, the survey findings seem to
suggest otherwiseMore women prefer to spend time at hom@&8%)as conpared to men(72%)

Ways to Unwind Males Female
Outing to a restaurant and/or movie theatre 73% 63%
Spending time at home 72% 78%

Table 3¢ Contrasting Ways to Unwind/Relax by Gender

More than50%o0f respondents felt that spending intimate time with their partners was a great way to
unwind. While48%of males felt physical intimacy was a way to re&6&oof the women indicated so.

Love vs Arranged

As per the survey findings, the type of marriage is also an indicatooweindian coupledike to spend
their leisure time About49% of respondentswho had love marriagepreferred outstation travel as
compared to the38%of respondents who had an arranged marriage.

Further, Indian couples who have had arranged marriages are more family oriented as compared to

couples who have had a love marriage. Survey findienggsalthat nearly50%o0f respondents that had
an arrangd marriage like to spentime with their spous@® close familyas compared to42% of

12




nnnnnnnnnnnn

|MRB E?Tedi

respondents who had a love marriage. Couples that have had a love marriage therefore seem slightly
more independentn comparison tdhosethat have hacanarranged mariage.

In other words, people who have had love marriages might be keener to enjoy their privacy rather than

dzi Af AT Ay3 GKIFEG GAYS G2 YAy3IftS gAGK GKSANI &Ll dza|S

findings with59%of love marriage respwments enjoying physical intimacy as a form of relaxation as
compared ta51%of arranged marriage respondents.

Ways to Unwind Arranged Love
Outstation Travel 49% 38%
Spending intimate time with spouse only 59% 51%
Spending time with my spouses closamily 42% 50%

Table 4¢ Comparing Ways to Unwind/Relax by the Type of Marriage

By Age Group

Respondents falling in the middle age group i.e380/ears enjoy @ting to a restaurant and/or movie
theatre the most among various age groups. The inclination of married couple to go out for a movie or
restaurant increases till the age of about 34 years and slightly decreases thereafter with added
responsibilities of children, parents as welliz$aws

72% Sourceg IMRB International

m 20-24 yrs
m 2529 yrs
m 30-34 yrs
m 3540 yrs
m 41-45yrs

Outing to a restaurant and/or movie theatr

Figure 11¢ Contrasting Outing to a Restaurant/Movie by Different Age Groups

13
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By Number of Years Married

Inclination of a married couple to go out to a restaurant/movie decreases after several years of marriage
and conersely spending time at home with spouse and family is considered as a better form of
relaxation.

Wavs to Unwind Married for Less than| Married for 2.1 to Married for Greater
Y or Equal to 2 Years 5 Years Than 5 Years
Outlpg to a restaurant and/or 73% 67% 64%
movie theatre
Spending time at home 72% 75% 78%

Table 5¢ Relaxation / Ways to Unwind Depending on the Number of Years Married

By Type of Metro

Respondents residing iBmall Metros (Lucknow, Ludhiana, Cochimntioned spending time at home
(90%)is their preferredform of relaxation In contrast,62% of people from Metros like Bangalore,
Hyderabad and Ahmedabad feel anting to a restaurant and/or movie theatris the best wayto
unwind.

It is also interesting to note that8%of the people living in the Top 4 Metros also feel spending time at
home is better than any other way to relax. With people in the Top 4 Metros pressed for time, t
finding is quite plausible.

Outstationtravel, particularly with friends, is a preferred waystcialize for people residing in the Top 4
Metros, probably because of higher disposable incomes as well as a wider variety of day trip options
available around big metros. Going out of town with fids is not as prevalent in the Other 4eibs

and Smaller Metros.

Top 4 Metros (Mumbai Other 4 Metros Small Metros
Ways to Unwind b . '\| (Hyderabad, Bangalore| (Ludhiana, Cochin,
Delhi, Chennai, Kolkata)
Ahmedabad) Lucknow)

Outing to a restauranf movie theatre 70% 62% 72%
Spending time at home 78% 56% 90%
Outstation Travel 49% 29% 33%
Outstation Travel with friends 34% 22% 23%

Table 6¢ Comparing Relaxation / Ways to Unwind by the Type of Metro to which Respondent belongs

14
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Frequency of Activities

Marriage is about the big milestonesthe ceremony,the honeymoon, the birth of a child, buying a
K2YSZ FyR a2 2y® LGIQA |taz2 o62dzi GKS RF& G2 RI
evening, fighting for the TV remote, spending time with friends separately. We asked respondents some
guedions regarding these everyday activities and findings are as follows.

RelaxationJnwinding Activities

Spending time daily with spoug&7%)and family(65%)is the usual way to unwind for most Indian
married couples. A visit todlaws, spending time wh close family and family outings take a back step
considering the busy daily lives of Indian married couples residing in various metros.

RelaxationUnwinding Activities All Respondents Citing Frequency as Everyday
Spending time with spouse 77%
Spending time with family at home 65%
Meeting myin-laws 19%
Spending time with spouse and his / her close family 17%
Socializing with my friends alone 10%
Outing with family 6%

Table 7¢ Top Relaxation/Unwinding Activities Done on a Daily Basis

Males are more likely to spend time socializing alone with their friends everyday compared to women
whereas women are more likely to spend time with family at home, with thefr inga | y R & LJ]2
close family. This might be because many women live wighr ih-laws or the family tends to visit the

Kdzaol YyRQA LI NByda Y2NB 2F4Sy ddKFy GKS gAFSQa ¥l

Interesting differences emerge by marriage typeespondentswho had a love marriage spend more
time with their spouse and family at home, tend to socialize alone with their friends and go on family
outings more often. People whoad arranged marriages meet theirlsws more often and spend more
time with theirs?2 dza SQa Tl YAt & @

15
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Relaxation/UnwindingActivities

MalesCiting
Everyday

FemalesCiting
Everyday

Arranged Marriage
Respondents Citing
Everyday

LoveMarriage
Respondents Citing
Everyday

Spending time with spouse

75%

78%

76%

79%

Spending time with family ahome

60%

69%

64%

70%

Meeting my inlaws

5%

33%

19%

14%

Spending time with spouse and his |
her close family

10%

24%

17%

13%

Socializing with my friends alone

12%

9%

9%

17%

Outing with family

6%

6%

6%

9%

Table 8¢ Top Daily Relaxation/Unwinding\ctivities Compared by Gender and Type of Marriage

Disagreements

Only about9% of the respondents mentioned that #y had daily disagreementsMore women
reported having argumentwith their spouse more frequentlgs compared to men.

HavingDisagreements

All Respondents

Males

Females

Everyday

9%

7%

12%

4-5 Times a Week

11%

13%

9%

2-3 Times a Week

11%

11%

12%

Once a Week

13%

12%

13%

2-3 Times a Month

13%

13%

14%

Once a Month

19%

20%

18%

Less than Once a Month

22%

23%

22%

Table 9¢ Comparing Frequency of Disagreements Collectively and by Gender

Thosewho had love marriages seem to haless frequentdisagreementghan those that have had
arranged marriages. As seen belamm)y 12%o0f love marriage couplefight 4-5 timesa weekor more

often, ascompared to22%for arranged marriage respondents.

16




IMRB ﬂs'fem

Having Disagreements Arranged Marriage Respondents | Love Marriage Respondents
Everyday 10% 6%
4-5 Times a Week 12% 6%
2-3 Times a Week 11% 14%
Once a Week 12% 15%
2-3 Times a Month 13% 16%
Once a Month 19% 18%
Less than Once a Month 22% 24%

Table 10¢ Frequency of Disagreements by the Type of Marriage

Watch TV Rograms ofYour Choice Separately

Televisionis an everyday habit for most people livingurban areas nowadaysConsidered together,
about 30% admitted to watch different TV programs on a daily basis individually. Andtiiés
mentioned so for about 4 times a week. In other words, abotif%of the respondents watched TV
programs separaly at least 45 times a week.

Housewivesor women homemakersquite predictably are able to do so with a host of programs that
they could watch when their husbands are away at work.

Watch TV Programs of Your Choice Separate,  All Respondents Males Females
Everyday 30% 24% 37%
4-5 Times a Week 17% 16% 18%
2-3 Times a Week 18% 20% 16%
Once a Week 12% 13% 11%
2-3 Times a Month 7% 9% 5%
Once a Month 7% 8% 5%
Less than Once a Month 8% 8% 9%

Table 11¢ Comparing Frequency of Watching TelevisiBrograms Separately (Collectively and by Gender)

17
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Personal Interests/Hobbies

As far as personal interegt®bbies are concerned, couples today seem to be increasingly providing
each other the time to pursue separate interes28%o0f respondents said #y spent time alone doing
what they likedevery day

Females have more leisure to pursue individual activities as compared to men possibly because many of
them are homemakers and have the time to indulge in leisure activities while their husbands are out
working.

Spend Time Doing What You Lik|  All Respondents Males Females
Everyday 25% 22% 29%
4-5 Times a Week 17% 15% 18%
2-3 Times a Week 14% 15% 13%
Once a Week 17% 15% 19%
2-3 Times a Month 10% 13% 7%
Once a Month 10% 11% 9%
Less than Once a Month 6% 8% 5%

Table 12¢ Comparing Frequency with which Respondents undertake Individual Hobbies/Interests (Collectively and by Gel

18




Meeting Friends Before / After Marriage

ﬂ?fem

44%o0f all respondentsaid that theymet their friends every day before marriage. In contrast, Ao

of all respondentsaid theymeet their friends every day after marriage.

Al Arranged Love
Meeting Friends Before Marriage Males Females Marriage Marriage
Respondents
Respondents | Respondents
Everyday 44% 50% 36% 41% 57%
2-3 Times a Week 25% 24% 25% 25% 21%

Once a Week

15%

13%

17%

16%

9%

2-3 Times a Month

8%

6%

10%

8%

5%

Once a Month

5%

5%

6%

5%

4%

Once in Three Months or Less

4%

2%

6%

0%

1%

Table 13¢ ComparingFrequency of Meeting Friends before Marriage (Collectively, by Gender and by Type of Marriage)

_ . _ Al Arrar?ged Loye
Meeting Friends After Marriage Males Females Marriage Marriage
Respondents Respondents | Respondents

Everyday 10% 17% 3% 9% 16%
Once a Week 24% 37% 10% 24% 24%
Once a Month 24% 30% 18% 25% 21%
Once in Three Months 13% 9% 18% 13% 15%
Once in Six Months 8% 3% 14% 8% 9%

Once a Year or less 20% 4 36% 21% 13%

Table 14¢ Comparing Frequency of Meeting Friends after Marrig@ollectively, by Gender and by Type of Marriage)

The differences emerge very sharply between the two sexes. \Ba#eof malessaid they met their
friends daily before marriage, onB6%of femalessaid that After marriage, onlyl7%of males and
shoking 3%of females still meet up with their friendsvery day. After marriagg6%women said they

met their friends once a year or less which could be because many of them move to different towns

than the ones they grew up in and slowly get consumed by the pressures of everyday living.

19
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Even marriage type had a bearing on the frequency of meeting friends. A higher percentage of people
who had a love marriage reported meeting their friends every day before margtat§é)compared to

41%of respondents who had an arranged marriagéier mariagealso the difference persists with only

9% of respondentswith arranged marriage saying they met their friends daily compared16% of

those who hada love marriage

In sum, the frequency of meeting up with friends decreapescipitouslyafter mariage even after
considering different parameters and categories of respondents.

20
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Sex & Relationships

The success of a married relationship often depends on the sex lives of a couple. In simple words, if the
partner is able to satisfy his/her partnertime best possible way, the partner is likely to do more for him

or her in other walks of life. A mutually satisfying and symbiotic relationship could then develop
between the two individuals.

One of the factorsontributing to healthy sexual lifss the manner in which the partners take care of
their appearance. The survey findings suggest 8&bof all respondents feel that their partner takes
care of his/her physical appearanc&8%of males feel that their partner tries to look good for them
compared t083%of women.

Sex and Relationships All Respondents Males saying | Females saying
saying Yes Yes Yes
Sgu}?/ou feel your spouse takes care of his/her appearance 85% 88% 83%
Do you 'thmk your partner gives you a_dequate physic 91% 93% 89%
attention i.e. do you enjoy a good physical intimacy?
Do you feel you have the same level of ph¥3|cal intimacy w 86% 88% 84%
your partner like the early years of your marriage?

Table 15¢ Comparing how respondents perceived their physicalationship with their partners

Quite interestingly, of the sample respondents survey8d% said that their partner gives them
adequate physical attentionAn appreciablé86%also agreedhat they enjoya level of physical intimacy
similar totheir initial years of marriage.

In other words, people today realize that sex is a very important component of a happy married life.
Also with numerous distractions, people today feel it is important to keegirtpartners sexually
satisfied.

By Gender

However, there is more to marriage than sex. Equally or even more important are the time and
attention given by partners to each other. It seems Indian males are seriously lacking in this aspect as
nearly a fourth of women surveyed said they felethhusband spent more time on the phone or
Internet than with them.

21
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More than half of women surveyed felt their husbands spent more time at work than with thidare
than a quarter of the men surveye@8%)also feel their wives spend more time at waokit the
percentage is much less compared to wons8%)

Sex and Relationships Males saying Yes Females saying Yes
Do you feel your spouse spends more time on t 9% 220
phone or Internet talking to others than you?
Do you feel that your spouse spendsore time at 28% 59%

work than with you?

Table 16¢ Comparing perception of attention given by spouse by Gender

Indianwomen todayexpect to be more valued by their partners. Once the hushianat home, they
expect more love, attention and conversation on a frequent badiales on the other hand, could
argue that they need a bit of personal space after a long day at office after which they can spend entire
time with their spouse.

By Numbe of Years Married

People married for a greater number of years feel that their spagtsould shower more attention on
them and not take them for granted. Additionalig,a mature relationship, spouses tend to spend more
time at work rather than at home. This could arfsem an inherent desireor needto be a better
provider of facilitiegamenities to the family.

Sourceg IMRB International 54%

38% 38%

Do you feel your spouse spends more time on o you feel that your spouse spends more time
phone or Internet talking to others than you? work than with you?

m Married for Less than or equal to 2 yea m Married for 2.1 to 5 years

m Married for Greater than 5 year:

Figure 12 Comparing perception of attention givenybspouse by theNumber of Yearshe Respondent has beelarried
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