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ICUBETM: Internet in India

Asia’s largest authoritative resource for digital marketing and planning decisions
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What ICUBETNI provides?

Comprehensive view: 0o
Digital Consumer _ : :
(Internet behavior across devices i.e. Basic Measures  Metrics to decide
PC, Mobile etc.) (Spread across 390+ (Spread across 350+ — Size and — Communication
cities across different districts, 1000+ villages Reach planning
Town Classes(TC)) across different Village _ _—
e tensive | Classes(VCL)) Designing
xtensive Coverage an — Purpose products and
Representative Sample services
(Urban/Rural; All India, State, City Level _
Estimations) Face-to-Face (CAPI) survey among Individuals in — Profile and — Tariff plans
Urban/Rural India using Multistage Random Sampling Usage P

Approach covering all NCCS and Age groups
Projections on Census 2011

Highlights Emerging/ Future Trends
(Highlights current and futures trends
across different digital platforms)

ICANTAR



Offerings: Bouqguet of Reports

Urban Internet Report <+—_ Urban Social Media Report

Rural Internet Report «—— Local Language Report

Urban Digital Commerce Report «—— —  Urban Broadband Report
Main

Reports ,z. — > Urban Smart Home Report

Rural Digital Commerce Report <

Urban Online Entertainment Report +«—— “"

Rural Online Entertainment Report

—» Urban Gaming Report

—» Urban Digital Payment Report

Rural Digital Payment Report

Urban Online Travel Report Urban Online Mobile/ Accessories Report
Lite Reports
Urban Online Fashion Report Urban Online Grocery Delivery Report Urban E-Tail by Value Report
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Urban Online Food Delivery Report
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Digital evolution of India

Both Government led and technology led events have resulted step changes every 3-4 years

First 20 Million
(2000-2005)

-Emergence of
DSL services

- Search & Emaill
2 21

'00 '06

50 Million
(2006-2008)

- The PC
Internet era

- Advent of
Social media

50

‘09

100 Million
(2009-2011)

- Era of mobile
internet:; Launch
of 3G

- Communication
is the key driver

111

‘12

300 Million
(2012-2016)

- Launch of 4G
and Affordable
Smartphone

- Growth of
eCommerce

313

'16

500 Million
(2017-2019)

- Launch of Jio
Demonetization

- OTT
/Streaming
- Smart devices

574

19
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Monthly active internet users crosses 574 million - registered an annual growth
of 24% in 2019

Internet users Device of Access

o
+112 M

Mobile is the key
574 : .
+78 M 462 device of choice.
384 active internet
users browse internet
through mobile

phones.
2017 2018 2019

l(ANTAR Source: Kantar ICUBE 2019 estimates, All India 6



Rural masses continue to propel India’s digital revolution — registers internet
growth at 45%, while Urban India is maturing at 11% growth

Internet users: Urban vs Rural

Rural m Urban

134 36%

12%

2017

45%
182

11%

2018

264

2019

2019 Rural Penetration

28%

2.5X

growth in
penetration in
last 4 years
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Female users continue to grow at a faster rate than males

Active internet users

242

Female Males
2018 2019

l(ANTAR Source: Kantar ICUBE 2019 estimates, All India 8



Daily internet usership has increased owing to entertainment and
communication needs; Daily internet users have increased by 60% over the

last year
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Almost

internet users access
internet every day

%

60%

growth of daily users
as compared to last
year

Source: Kantar ICUBE 2019 estimates, All India

ICANTAR



In summary, changing internet landscape of India..

27% 60%
Current Internet penetration Growth among females Increase in the daily
in rural India driving overall digital internet users over the
adoption last one year

l(ANTAR Source: Kantar ICUBE 2019 estimates 10



Trends




Entertainment moves online and continues to drive internet users online

84% §>§> 37%

Penetration of online entertainment related activities i.e. watching videos, listening to G_VOWth in streaming
music, online gaming, etc. video consumers

l(ANTAR Source: Kantar ICUBE 2019 estimates 12



Shopping online —a new necessity?

20%

Growth of online shoppers
in India

32%

BHIMp

BHARAT INTERFACE FOR MONEY

39%

Growth of online shoppers in
Rural and Small Towns
driving the overall growth

Revenue growth in online
shopping

E-Wallets/ UPI is the most
preferred mode of
payment
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India will have about 900 million Internet users by 2025
Lower penetrated segments will drive the next weave of Internet adoption

900 Million+

Internet users in 2025

Rural India Women School Going Children
71% of the new users will Penetration (II;eSS ttha:' 19 yrs.)
come from rural India 2019: 35% enetration

o9 2019: 37%

(from 46% in 2019)

2025: 52%
° 2025: 60%
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